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SUMMARYSUMMARY

Creative and agi le  data-dr iven content market ing profess ional  with over  20 years  of  profess ional  exper ience in  events, Creat ive and agi le  data-dr iven content market ing profess ional  with over  20 years  of  profess ional  exper ience in  events, 
tech,  art ,  music,  and hospital i ty.  Thr ives in  col laborat ive environments,  both as a team member,  leader,  and indiv idual tech,  art ,  music,  and hospital i ty.  Thr ives in  col laborat ive environments,  both as a team member,  leader,  and indiv idual 
contr ibutor.  Pass ionate about del iver ing empathet ic  and meaningful  customer serv ice exper iences.  Seeking a chal-contr ibutor.  Pass ionate about del iver ing empathet ic  and meaningful  customer serv ice exper iences.  Seeking a chal-
lenging,  rewarding,  and creat ive role developing or  leading content market ing strategy in  a col laborat ive,  engaging, lenging,  rewarding,  and creat ive role developing or  leading content market ing strategy in  a col laborat ive,  engaging, 
and chal lenging environment.and chal lenging environment.

PROFESSIONAL EXPERIENCEPROFESSIONAL EXPERIENCE

Independent Creative Marketer,  Event Producer, Independent Creative Marketer,  Event Producer, 
Designer,  Project  ManagerDesigner,  Project  Manager
2012 - present2012 - present

• 	• 	 Market ing and content offer ings to agencies, Market ing and content offer ings to agencies, 
smal l  & medium-sized businesses,  and corpora-smal l  & medium-sized businesses,  and corpora-
t ions.t ions.

• 	• 	 Event product ion,  strategy,  management and Event product ion,  strategy,  management and 
logist ics  for  TEDx,  So Far Sounds,  Lyons Outdoor logist ics  for  TEDx,  So Far Sounds,  Lyons Outdoor 
Games,  Kind of  Good Product ions,  Hotel  Sorren-Games,  Kind of  Good Product ions,  Hotel  Sorren-
to’s  “Top of  the Town” Music Ser ies .to’s  “Top of  the Town” Music Ser ies .

• 	• 	 Exper ience with managing teams,  managing tour-Exper ience with managing teams,  managing tour-
ing art ists ,  booking venues,  and rout ing travel .ing art ists ,  booking venues,  and rout ing travel .

• 	• 	 Art  and music show product ion,  art  d irect ion,  and Art  and music show product ion,  art  d irect ion,  and 
creat ive d irect ion exper ience.creat ive d irect ion exper ience.

• 	• 	 Exper ience with event s izes  from 20 people to Exper ience with event s izes  from 20 people to 
5000 people,  and knowledge of  var ious laws, 5000 people,  and knowledge of  var ious laws, 
union rules,  and restr ict ions. union rules,  and restr ict ions. 

• 	• 	 Graphic Design - exper ience with s ignage,  menus, Graphic Design - exper ience with s ignage,  menus, 
brand col lateral ,  product packaging,  website de-brand col lateral ,  product packaging,  website de-
sign.  Portfol io  avai lable upon request .s ign.  Portfol io  avai lable upon request .

• 	• 	 Website des ign,  coding knowledge and scr ipt Website des ign,  coding knowledge and scr ipt 
implementat ion.implementat ion.

eCommerce Marketing LeadeCommerce Marketing Lead
Blue Bear Protect ion •  03/2021 - Jan 2023Blue Bear Protect ion •  03/2021 - Jan 2023

Blue Bear  Protect ion is  an oni lne CPG company specia l-Blue Bear  Protect ion is  an oni lne CPG company specia l-
iz ing in  PPE + health and beauty products . i z ing in  PPE + health and beauty products . 

• 	• 	 Strategized and led omnichannel  product launch Strategized and led omnichannel  product launch 
funnel ,  across a l l  efforts:  emai l  market ing,  aff i l i-funnel ,  across a l l  efforts:  emai l  market ing,  aff i l i-
ate market ing,  socia l  media market ing,  inf luencer ate market ing,  socia l  media market ing,  inf luencer 
market ing,  etc.market ing,  etc.

• 	• 	 Managed and opt imized a monthly market ing Managed and opt imized a monthly market ing 
budget,  pr imari ly  focused on paid socia l  through budget,  pr imari ly  focused on paid socia l  through 
Facebook Business Manager.Facebook Business Manager.

• 	• 	 Implemented var ious lead acquis it ion in it iat ives to Implemented var ious lead acquis it ion in it iat ives to 
grow our emai l  l i st .grow our emai l  l i st .

• 	• 	 Oversaw and managed agency re lat ionships and Oversaw and managed agency re lat ionships and 
interns. interns. 

• 	• 	 Oversaw the creat ion and exper imentat ion of Oversaw the creat ion and exper imentat ion of 
creat ives and brand content.creat ives and brand content.

Marketing Director •  Marketing ManagerMarketing Director •  Marketing Manager
Hotel  Sorrento •  06/2019 - presentHotel  Sorrento •  06/2019 - present
Seatt le,  WASeatt le,  WA

Seatt le’s  longest  operat ing & independent ly-owned h istor ic  luxury Seatt le’s  longest  operat ing & independent ly-owned h istor ic  luxury 
bout ique hote l .bout ique hote l .

• 	• 	 Lead creator  of  strategy,  des ign,  and concept for Lead creator  of  strategy,  des ign,  and concept for 
mult i-channel  content for  two brands:  Hotel  Sorrento and mult i-channel  content for  two brands:  Hotel  Sorrento and 
i ts  restaurant,  STELL A.its  restaurant,  STELL A.

• 	• 	 Managed,  d irected,  and col laborated with third-party PR Managed,  d irected,  and col laborated with third-party PR 
contacts  to help share our compel l ing story,  and created contacts  to help share our compel l ing story,  and created 
v isual  brand ident ity  + des ign.v isual  brand ident ity  + des ign.

• 	• 	 Lead project  manager for  Hotel  Sorrento’s  website rebui ld Lead project  manager for  Hotel  Sorrento’s  website rebui ld 
which led to an increase website revenue by 400% YOY.which led to an increase website revenue by 400% YOY.

•	• 	 Managed al l  paid advert is ing (Facebook Ads + Google Ads) Managed al l  paid advert is ing (Facebook Ads + Google Ads) 
maintaining an ongoing 7x ROAS.maintaining an ongoing 7x ROAS.

• 	• 	 Developed growth strategy for  the Hotel ’s  CRM + emai l Developed growth strategy for  the Hotel ’s  CRM + emai l 
market ing;  increased revenue by 50% in s ix  months.market ing;  increased revenue by 50% in s ix  months.

• 	• 	 Reestabl ished the Hotel  Sorrento brand in  the Seatt le  CBD Reestabl ished the Hotel  Sorrento brand in  the Seatt le  CBD 
as the c ity’s  longest  running independent bout ique hotel .as  the c ity’s  longest  running independent bout ique hotel .

• 	• 	 Produced,  booked,  bui l t ,  and managed t icket ing + logist ics Produced,  booked,  bui l t ,  and managed t icket ing + logist ics 
for  a l l  events,  which led to increased revenues in  the hotel for  a l l  events,  which led to increased revenues in  the hotel 
restaurant and increased brand awareness of  Hotel  Sorrento restaurant and increased brand awareness of  Hotel  Sorrento 
throughout Seatt le’s  art  and culture scene.throughout Seatt le’s  art  and culture scene.

• 	• 	 Designed al l  hotel  col lateral :  menus,  door hangers,  in-room Designed al l  hotel  col lateral :  menus,  door hangers,  in-room 
content,  COVID s ignage.content,  COVID s ignage.

Marketing Director •  Content ManagerMarketing Director •  Content Manager
TEDxMileHigh •  08/2017 - 04/2019TEDxMileHigh •  08/2017 - 04/2019
Denver,  CODenver,  CO

TEDxMileHigh accelerates  innovat ion and socia l  impact  through the TEDxMileHigh accelerates  innovat ion and socia l  impact  through the 
power  of  b ig  ideas,  t ransformat ive  l i ve  events .power  of  b ig  ideas,  t ransformat ive  l i ve  events .

• 	• 	 Co-created Live Event Chatbot to guide guests,  which also Co-created Live Event Chatbot to guide guests,  which also 
led to 30% increase in  t icket  sales,  increased communica-led to 30% increase in  t icket  sales,  increased communica-
t ion,  and higher NPS score,  post-event.t ion,  and higher NPS score,  post-event.

• 	• 	 Led mult i-channel  d ig ita l  market ing strategy which led to Led mult i-channel  d ig ita l  market ing strategy which led to 
successful  se l louts  of  2500 and 5000 capacity venues.successful  se l louts  of  2500 and 5000 capacity venues.

• 	• 	 Developed mult i-funnel  lead generat ion strategy:  helped Developed mult i-funnel  lead generat ion strategy:  helped 
increase emai l  l i st  by 6x in  2 months with a lead magnet increase emai l  l i st  by 6x in  2 months with a lead magnet 
strategy.strategy.

• 	• 	 Managed,  des igned,  and developed event website,  landing Managed,  des igned,  and developed event website,  landing 
pages,  Google Business Suite,  Facebook Business Manager, pages,  Google Business Suite,  Facebook Business Manager, 
tracking pixels  and code,  and UI/UX of  website + content tracking pixels  and code,  and UI/UX of  website + content 
f low.f low.



Mac Genius •  Computer Technician •  TrainerMac Genius •  Computer Technician •  Trainer
Apple •  2008 - 2014Apple •  2008 - 2014
Boulder,  COBoulder,  CO

The Fruit  Stand sel l ing iPhones.  ;) The Fruit  Stand sel l ing iPhones.  ;) 

• 	• 	 Personal ly  provided customer-facing techni-Personal ly  provided customer-facing techni-
cal  support  to c l ients  for  their  computer and cal  support  to c l ients  for  their  computer and 
software issues.software issues.

• 	• 	 Hands-on exper ience diagnosing,  repair ing, Hands-on exper ience diagnosing,  repair ing, 
and troubleshooting Apple software and hard-and troubleshooting Apple software and hard-
ware products.ware products.

• 	• 	 Maintained 100% on customer sat isfact ion Maintained 100% on customer sat isfact ion 
serv ice surveysserv ice surveys

• 	• 	 Trained new-hires and promoted team mem-Trained new-hires and promoted team mem-
bers.bers .

CREATIVE EXPERIENCECREATIVE EXPERIENCE

Writer  and EssayistWriter  and Essayist
2010 - present2010 - present

• 	• 	 Personal  essays,  stor ies,  b logs,  and whitepages.Personal  essays,  stor ies,  b logs,  and whitepages.
• 	• 	 Featured on Business Ins ider  and Medium dot Featured on Business Ins ider  and Medium dot 

com.com.
•	• 	 Copywrit ing exper ience across a l l  market ing Copywrit ing exper ience across a l l  market ing 

channels  for  several  c l ients .channels  for  several  c l ients .

Composer •  Sound DesignerComposer •  Sound Designer
2016 - present2016 - present

• 	• 	 Composer of  music and sound design for Composer of  music and sound design for 
exper imental  f i lms,  short  documentar ies,  and exper imental  f i lms,  short  documentar ies,  and 
personal  art .personal  art .

• 	• 	 Recording Ass istant exper ience in-studio.Recording Ass istant exper ience in-studio.

PhotographerPhotographer
2008 - present2008 - present

• 	• 	 L ive-event,  behind the scenes,  and l i festy le L ive-event,  behind the scenes,  and l i festy le 
photographer.photographer.

• 	• 	 Shooting on Canon DSLR + a var iety of  v intage Shooting on Canon DSLR + a var iety of  v intage 
f i lm cameras.f i lm cameras.

Jewelry MakerJewelry Maker
2020 - present2020 - present

• 	• 	 Maker & designer of  earr ings from clay,  cur-Maker & designer of  earr ings from clay,  cur-
rent ly  sold onl ine.rent ly  sold onl ine.

On-Camera and Stage ActorOn-Camera and Stage Actor
2019 - present2019 - present

• 	• 	 Theatr ical  performer,  on-camera personal i ty, Theatr ical  performer,  on-camera personal i ty, 
and publ ic  speaker.and publ ic  speaker.

EDUCATION + TRAININGEDUCATION + TRAINING

University of  Texas at  Arl ington,  2007University of  Texas at  Arl ington,  2007
Engl ish L iterature,  Medieval  HistoryEngl ish L iterature,  Medieval  History

Seattle  Central  College,  2020Seattle  Central  College,  2020
Music Composit ion,  PianoMusic Composit ion,  Piano

Freehold Theatre,  2019Freehold Theatre,  2019
Theatre Basics  101Theatre Basics  101

Google Analyt ics  Indiv idual  Qual i f icat ion,  2020, Google Analyt ics  Indiv idual  Qual i f icat ion,  2020, 
21,  2221,  22

Apple Hardware Cert i f ied Technic ian,  2015Apple Hardware Cert i f ied Technic ian,  2015

SKILLS AND PROFICIENCIES SKILLS AND PROFICIENCIES 

Digita l  Market ingDigita l  Market ing
eCommerce Market ingeCommerce Market ing
B2B /  B2C Market ingB2B /  B2C Market ing
Product Market ingProduct Market ing
Emai l  Market ing Emai l  Market ing 

Market ing Report ingMarket ing Report ing
Budget Planning /  P&LBudget Planning /  P&L
KPI /  ROI /  Goal-Sett ingKPI /  ROI /  Goal-Sett ing

Google Ads ManagerGoogle Ads Manager
Facebook Business ManagerFacebook Business Manager

Website Design/DevWebsite Design/Dev
HTML/CSSHTML/CSS
UI/UXUI/UX

Market ing Autmation Market ing Autmation 
Lead Generat ionLead Generat ion
Graphic DesignGraphic Design
PhotographyPhotography
Customer Serv iceCustomer Serv ice

Google Analyt icsGoogle Analyt ics
SquarespaceSquarespace
ShopifyShopify
ManyChatManyChat
Mai lChimpMai lChimp
HubSpotHubSpot
WordpressWordpress
SkubanaSkubana
ShipheroShiphero

LogicLogic
GarageBandGarageBand
Final  Cut ProFinal  Cut Pro
Adobe Creat ive SuiteAdobe Creat ive Suite

Microsoft  Off ice SuiteMicrosoft  Off ice Suite
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PROFESSIONAL PROFESSIONAL 
REFERENCESREFERENCES

SHANNON SHERONSHANNON SHERON  
Managing Director  at  Hotel  SorrentoManaging Director  at  Hotel  Sorrento

206-724-4199206-724-4199
sheronsj@gmai l .comsheronsj@gmai l .com

REID KENDALLREID KENDALL    
Director  of  Food and Beverage at Director  of  Food and Beverage at 
Hotel  SorrentoHotel  Sorrento

718-753-3401718-753-3401
reid.kendal l@gmai l .comreid.kendal l@gmai l .com

PERSONALPERSONAL
REFERENCESREFERENCES

ERIN SULLIVAN ERIN SULLIVAN 
Friend and col laboraterFr iend and col laborater

203-993-1233203-993-1233
erin@erinoutdoors.comerin@erinoutdoors.com

L AURA KOTTLOWSKIL AURA KOTTLOWSKI
Friend,  col laboraterFr iend,  col laborater

MEMBERSHIPS,MEMBERSHIPS,
NOTABLE ACCOL ADES,NOTABLE ACCOL ADES,
& EXPERIENCES& EXPERIENCES

MEMBER OF:MEMBER OF:

Planetary SocietyPlanetary Society
American Physical  SocietyAmerican Physical  Society
American Meteorological  SocietyAmerican Meteorological  Society
American Geophysical  UnionAmerican Geophysical  Union
Texas Astronomy SocietyTexas Astronomy Society
Women in Physics  - UTAWomen in Physics  - UTA

NOTABLE ACCOLDADESNOTABLE ACCOLDADES

Inv ited by NASA to attend the OSIRIS-REx Invited by NASA to attend the OSIRIS-REx 
Bennu Asteroid Sample RevealBennu Asteroid Sample Reveal

NOTABLE EXPERIENCESNOTABLE EXPERIENCES

Inv ited to perform at SXSW using plant b io-Invited to perform at SXSW using plant b io-
feedback (Plantwave Showcasefeedback (Plantwave Showcase

Spent three weeks in  Iceland recording music Spent three weeks in  Iceland recording music 
and l istening to auroral  chorus v ia  VLF.and l istening to auroral  chorus v ia  VLF.

Used NASA recordings of  the wind on Mars Used NASA recordings of  the wind on Mars 
to create music that was not iced by the to create music that was not iced by the 
NASA Inspire Project  for  future publ icat ion.NASA Inspire Project  for  future publ icat ion.

  


